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Industry Analysis

Competitive national trends

The matchmaking industry had been fairly stagnant for a number of years, but within the last three years, with the proliferation of on-line dating services, the entire industry has been rejuvenated. More and more people are turning to on-line dating.  The on-line movement has helped legitimize the entire industry.

There are 40 million users with 1.9 billion dollars in revenue generated each year.  The on-line services moved the paper and pencil model to reach a new audience. The market is composed of a number of types of dating services: Online where questionnaires are completed on-line and a computer program is used to find the matches and create profiles of the respondents. Newspaper-based personals are another form of dating service, where people write a little about themselves and/or who they are looking for and people respond accordingly. Then there are the traditional matchmaking services that do not use a computer but calculate the matches by hand. Some interesting facts about the dating market are that 81% lie about their height, weight and age in their profiles. The average couples who meet, wait 18.5 months to marry.  Those who do not meet on-line wait 42 months before getting married. Almost one half of men and women Google their date before meeting them. People with Internet connections were much more likely to be in a relationship, 72% then those without 46%. Heterosexual couples, who met on-line, rose for 0% to 20% from mid 1990's to 2010.

The mobile dating market is expected to be worth 2.3 billion dollars by 2016. Twenty one percent of couples meet on social networking sites. There are 1500 dating sites in the United States.  Seventy seven percent of Americans reported going on two or more dates this past year. Revenue from on-line dating grew 3.5% from 2007 to 2012. Out of the 55 million singles in the U.S., 5.5 million use a dating service. Sixty four percent of on-line daters say that common interests are the most important factor in finding a partner.  Forty nine percent say that it is physical characteristics. One of the major players in the dating market is E-Harmony.  They compare 29 dimensions of compatibility with the goal of creating long-lasting relationships.  They have a free version with limited functionality.  They have a basic plan and an advanced one. Perfect Match is another major competitor in the dating services market.  They use advice columns and articles, conduct single events in the area and send ice-breakers to prospective dates.  Their questionnaire examines impulsivity, personal energy, outlook predictability, flexibility and decision making abilities, Chemistry.com matches singles by chemistry or underlying attraction.  Match.com is another significant player in the dating services market. 

